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How Justin Time, Do It Yourself Audio/ Media Can
Improve Corporate Training and Your Bottom Line
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Key eMarketer Numbers

50 million: The potal Us paccast
gugience in 2010, up from 10-million
n 2004
i §
15 million; The active US
nodcast audience in 2070 {those
whotune in at least weeklyl up

from 3 million & 2006

$300 million: Us podcast
gevertising and markeing
spending in 2000, up from 330

rrillicon in 2006
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Cut #6: How to catch phish
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hortCuts security expert

How do you figure out if legitimate-looking email is attempting
== to steal your personal information? 5 i
= Rocky Oliver Explains how to intercept a phishing attack. This
-

week's links: Snopes
internet hn:a:r:es and the Syi

com, & site for researchlng and rEpnr‘tmg

iantec Antivirus Res
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Run time: £:26, file size: 2. Dﬂ MB.
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- Search NETgLearning

NETg Go
LEARNING Choose Your Reglon | About NETg | NETgPressRoom | Catalog | ContactNETg | Live Sales Chat

Client Logins / Support
|| kNOWLEDGENET CAMPUS
INEFAEEARNING GOmTUEN
|SUPPORT

Knowledge Now Sulte

| CONTENT

[TecHNoLoGY

|[sERVICES

About NETg

[evenTs

| CLIENTS.

[PaRTHERS

|DEMOS & DOWNLOADS
Industry Focus

[[sMaLL-MEBIUM BUSINESSES
|GoVERNMENT
|| FruanciaL seavices

|| poocasts

| Welcoma to Thomson NETg Podcasts! n this regular series, we wil

| explore the world of anline learning and knowledge managemant, while
discussing pertinent topics relating to various aspecis of business.

| To subscribe to the Podcast Series, please add the
| following URL to your Podcast software:

| - hitp:Awww.netg.comipod in

oo il

Podcast - 04.05.06 - [Total Running Time: 15:31

Stephen talks with Annette Brown, Project Manager - Training and
Deviopment, Luxottica Retall.

Listen to this Podcast now!

EEE)| Podeast - 04.05.06 - [Total Running Time: 14:48]
Stephen talks with Greg Miler, Director of Learning and
Development, Aliance Data
Listen to this Podcast now!

Podcast - 04.05.06 - [Total Running Time: 13:29]
Stephen lalks with Steve Mosley, Diréctor of Leadership
Development, Alltel.

Listen to this Podcast now!
Podcast - 12.21.05 - [Total Running Time: 13:00]

Stephen talks with Chris: Branchley, Vice President of
Interact Now, Rapid e-Leamning: Focus on vILT.

Ch B <]

Give us your Feedback!

Listaned to a few Podcasts? Wa'd

o hearwhat you think

Pleasze lat us know,

Podcast Host - Stephen Carman

Leam more about Podeasting.
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Webeast Fall 2005 Summary 4

‘Webcasting is one technological enhancement thar has recently been introduced to the UT
Austin community under the initiative of the Division of Instructienal Innovation and
Assessment (DAY (p.20). In fall 2005, three geology courses were webcast by DILA, serving
five instructors and 590 students (pp.20-21). The purpose of evaluating the webcast program was
to explore kolistically the merit and challenges of webcasting large lecture courses (p.23).

Key Findings

# Attendance decreased due to webcasts,
but the attendance decline could be
effectively reduced by instructors’
strategies (pp.34-39).

# While students perceive webcasts as
helpful for improving their performance,
the actual effects of webeasts on
performance are not clear (pp.40-43).

+ Webcasts served students as an effective
study tool, both for learning benefits (e.g.,
for review and making up missed classes)
and pevchological benefits (e.g., reducing
anxiety) (pp.43-30).

# A majority of students waiched webcasts
at least once, averaging 9 to 11 lectures,
particularly before exams (pp.50-54 ).

# Webcasts have proven to be a useful toal
for instructors to review and demonstrate
their teaching (p.57

+ Students and instructors were generally
satisfied with webcasis” quality and [T
support. Students most commonly reported
audio problems (pp.61-64).

+ Students indicated that webcasts are
egually good or even better than face-to-
face lecture, but both stedents and
instructors suggested that they cannot
completely replace classroom experience
(pp.68-70).

* Many students expressed their wish for
the expansion of webcasts (pp.70-73)

Key Recommendations

¢ DIIA webcasting program staff should
(&) pass cn procedurss to maintain
quality, (b) create &8 Web page on
webcast roubleshooting, () devise
ways to facilitate students’
involvement, (d) explore ways to
include index and search funcrions,
make a laser point visible, and
manipulate windows, and (e} improve
ways 10 inform students of webcasts
interface features (pp.75-77).

¢ Instructors should (a) be aware of the
possibility of an attendance decline
and take measure to prevent it, (b) telt
students about the benefits of
webcasts, (c) explore ways to take
advantage of webcasts, and (d)
remember to do four things (wear a
microphene, repeat students’
questions, tell students where the laser
pointer is aimed, and useé Doc Cam)
(pp.77-78)

¢ Administrators should (a) continue
2nd expand webcasts, (b) experiment
with webcast-only courses, (c}
experiment with podeasting (pp. T8-
79).

+ Webcast program evaluator should (a)

reinvestigate the relationship between
wibcasts and students’ performance,
and (b) compare the effectiveness of
podcasting with webcasting (p.79).

THE UMIVERSITY OF TEXAS AT AUSTIN

¢ DILA

Division of Instructional lnnovation and Assessment

% 7 '

344! %
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